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Business Advantages
• Reduces processing 
costs

• Faster processing 

• Better security

• Helps agents/brokers 

Business Challenges
• Understanding the 
technology

• Making the 
technology work, 
including integrating 
with legacy systems

• Legal issues



What is the product or service involved?  

• Personal lines

• Group policies

• Property and casualty 

• Specialty lines

• Reinsurance

• Claims and other services



How is the product sold?
• Directly through insurer’s website

• Through an agent or broker website

• “Embedded” in a third party’s product



Are you clicking and binding?

• Document consent to use e-signatures

• Document consent to receive materials electronically

• “Logically associated” documents

• Paying premiums with a credit card

• The great clickthrough debate



Conclusion: What’s next for insurers 
using e-signatures?


